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NOTES

HODDE
February 2, 2010

· There are several reasons people may write

· To express feelings

· To persuade someone to do/think/buy something

· To entertain others

· To describe an object or experience

· To inform/give facts

· Authors use literary elements as a way of making their writing sound better, or to get their message across in more easy-to-understand way.

· Personification

· Giving human characteristics to an inanimate object

· Ex. The computer was getting revenge on me for calling it names earlier!

· Foreshadowing

· When an author gives the reader clues as to what is going to happen later on in the story

· Ex. Think back to the movie “The Hangover.” Think to the beginning of the movie, when the director shows the mattress on the top of the hotel roof…he was telling us that the guys’ friend was on top of the roof!
· Metaphor

· A comparison between two objects that says something is something else.

· Ex. Her hair was a ray of sunlight.

· Alliteration

· Repeating the same sound over and over in a phrase, sentence, paragraph, etc. 

· Ex. Timmy Turtle turned ten times.

· Simile

· A comparison between two objects, using the words “like” or “as.”

· Ex. Her hair was like a ray of sunlight.

· Hyperbole

· An extreme exaggeration.

· Ex. I was so hungry, I could eat a horse!

· Flashback

· When the author starts talking about things that happened in the past, as a way of further explaining the story.

· Ex. I am your substitute, and my name is Miss Hodde. It all started when Mr. V. called me one weekend and asked if I would be interested in this position.

· Onomatopoeia

· Words that sound like what they mean.

· Ex. Boom, pop, crack, bang

· Analogy

· Comparisons of the similar aspects of two different things

· Dog is to paws, as lobster is to claws

· Irony

· A figure of speech where the literal meaning of the word is the opposite of its intended meaning

· Ex. I could care less!

· Idiom

· An expression that does not mean, literally, what it says. 

· That lecture lasted forever!
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· A 5 point essay has 5 parts, or paragraphs. Each part has something special that needs to be included in that paragraph.

· First part: Introduction. This has about 50 words. It will have your main idea. If you’re using a bubble cluster to write out your introduction, you would use the largest, middle bubble as the main idea. If you’re using a shaping sheet, your topic sentence would go here. For instance, if your paper is about how you love roller coasters, you might start out saying, “Roller coasters are an American pastime. Many people enjoy them, for several reasons.” …and then state the 3 middle bubbles (from your bubble cluster) as to some foreshadowing as to why people love roller coasters!

· Second part: Body. There are 3 of these body paragraphs. Each has about 100 words. If you’re using a bubble cluster, you would talk about 1 of the middle-sized bubbles in each paragraph. If you’re using a shaping sheet, you would write what is in the “first chunk, second chunk, and third chunk.” Start out talking about the main point of that paragraph. For instance, if you’re talking about why you love roller coasters, you might start your first paragraph out like this: “Roller coasters are known to go fast! Going fast gives a person an adrenaline rush that one can’t experience anywhere else!” So in that first paragraph, you’re talking about how cool it is that roller coasters go fast. In the second paragraph, you would need to find another detail, such as the fact that you love roller coasters because they go upside down. The same goes for the third paragraph. Try to use transition words when going from one paragraph to another! Examples: “For example,” “this shows that,” “Also,” “In addition to,” “Therefore,” or “In conclusion.”

· Third part: Conclusion. This has about 75 words. You’re going to give me a quick summary of everything that you just told. Please do not say, “I just told you….” Remember: you must write in 3rd person! That means you cannot use words such as “you, we, I, me, us,” etc!
· There are 5 parts to the writing process:

· Brainstorming

· This is where you get out all your ideas on the subject! Tell anything you can think of. It can be in the form of a bubble cluster or web, a list, an outline…however you can get your ideas out of your head and onto paper.
· Rough Draft

· This is where you put your brainstorm into complete thoughts and sentences. Write it all out, using the correct format. Remember to indent!

· Edit/Revise

· Go back over your paper (or ask an adult or trusted friend to do it) and look for punctuation and grammar mistakes. Proofread it to make sure all sentences are complete, on topic, and make sense.

· Re-write

· Re-write your paper so that there are no more mistakes showing. Clean it up and make it look proper, using best handwriting.

· Publish

· Turn your paper in! In some cases, it will be typed. In this class, a handwritten copy is fine.
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· Sometimes people write to get someone to do something, buy something, go somewhere, or think a different way. 

· Example: If you ever watch TV, you see tons of persuasive writing! Commercials are persuasive!

· Ex: When you go to the movies, right before the main attraction starts showing, the movie theatre will usually play a commercial that involves food, drink, etc. available at their concession stand. That movie theatre is trying to get you to spend more of your money at their concession stand!

· Ex. Have you ever seen the Sandals Resort commercials? They aren’t trying to get you to buy the whole resort…but they are trying to get you to visit!

· Ex: You can also find examples of persuasive writing on billboards, in newspapers, in magazines, on posters (movie posters are a popular one!), etc.

· When someone writes persuasively, they are excited about their product! No commercial ever says, “This product is terrible! …But please spend your money on it, anyway!” They never say bad things about their product, because they want their audience to only focus on the good things. They use words to suggest that their product is the best there is, and that the audience is really missing out if they don’t get that product!
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No lecture was given today.
